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SYLLABUS FOR MANAGEMENT TRAINEE (PUBLIC RELATIONS) 

 
PART-I (SUBJECT / DISCIPLINE) – 100 QUESTIONS 

 
UNIT – 1 

INTRODUCTION TO JOURNALISM AND MASS COMMUNICATION 
 

a.  Concept of Journalism and mass communication, mass communication in India.  
 
b.  History, growth and development of print and electronic media. Major landmarks in print 

and electronic media in Indian languages. Media’s role in formulation of states of India.  

c.  Media criticism and media literacy, Press Council and Press Commissions of India, status 
of journalism and media education in India. Media policies of the Government of India 
since Independence.  

UNIT - 2 
COMMUNICATION FOR DEVELOPMENT AND SOCIAL CHANGE 

 
a.  Concept and definition of development communication, role of media and journalism in 

society, characteristics of Indian society – demographic and sociological impact of 
communication, media and journalism. Media and specific audiences.  

 
b.  Development and social change. Issues and post-colonial conceptions.  

d.  Corporatisation of development - Corporate Social Responsibility, non-state actors in 
development, mass campaigns by NGOs, Government of India, international agencies 
and corporates. Paradigms and discourse of development communication.  

 
e.  Emergence of global civil societies, public sphere, global communication system - 

nation state-universal, national communication policies.  

UNIT – 3 
REPORTING AND EDITING 

 
a.  News-concepts, determinants (values), structure and perspectives. Reporting for print, 

radio, television and digital media. Types of reporting. National and international news 
agencies and feature syndicates, functions and role.  

b.  Writing for print, electronic and digital news media. Translation and transcreation.  
c.  Editing and presentation techniques for print, television and digital media.  

d.  Journalism as profession, reportage of contemporary issues, ethics of reporting.  
e.  Critique of western news values, effect of new technology on global communication 

flows.  
f.  Niche Reporting.  
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UNIT - 4 
ADVERTISING AND MARKETING COMMUNICATION 

 
a.  Definition, concept, functions, types, evolution of advertising, standards and ethics in 

advertising. Theories and models of communication in advertising.  
b.  Brand management.  

c.  Advertising management - agency-role, structure and function, client-agency 
relationship, media planning and budgeting.  

d.  Advertising and creativity, language and translation.  
e.  Advertising campaign and marketing.  

f.  Advertising and marketing research.  
 

UNIT - 5 
PUBLIC RELATIONS AND CORPORATE COMMUNICATION 

 
a.  Public Relations and Corporate Communication - definition, concept and scope.  
b.  Structure of PR in State, Public, Private and non-government sectors.  

c.  Tools and techniques of PR and Corporate Communication.  
d.  Crisis communication and crisis communication management.  

e.  Ethics of Public Relations.  
f.  International Public Relations, communication audit.  

 
UNIT - 6 

MEDIA LAWS AND ETHICS 
a.  Concept of law and ethics in India and rest of the world.  
b.  The Constitution of India, historical evolution, relevance.  

c.  Concept of freedom of speech and expression in Indian Constitution.  
d.  Right to Information Act 2005, Copyright Act 1957, Intellectual Property Rights, Cable 

Television Network (Regulation) Act 1995, Information Technology Act (relevant) 2000 
and cyber laws, Cinematograph Act 1952, Film Censorship, Press Council Act as 
amended from time to time, IPR, ASCI, Drugs and Magic Remedies (Objectionable 
Advertisements) Act, 1954, Various regulatory bodies for print, TV, Advertising, PR, 
and Internet.  

e.  Rules, regulations and guidelines for the media as recommended by Press Council of 
India, Information and Broadcasting ministry and other professional organisations, 
adversarial role of the media, human rights and media.  
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UNIT – 7 
MEDIA MANAGEMENT AND PRODUCTION 

a.  Definition, concept of media management. Grammar of electronic media.  

b.  Communication design theories and practice.  
c.  Media production techniques – print and electronic.  

d.  Digital media production techniques.  
e.  Social media platforms- Twitter, Facebook, Instagram, Linkedin - their target groups, 

purpose and reach. 
f. Techniques of writing a media release. 

g. Economics and commerce of mass media in India. 
h.  Principles and management in media industry post-liberalization.  

 
UNIT – 8 

ICT AND MEDIA 
a.  ICT and media - definition, characteristics and role. Effect of computer mediated 

communication. Impact of ICT on mass media. Digitisation.  

b.  Social networking.  
c.  Economics and commerce of web enabled media.  

d.  Mobile adaption and new generation telephony by media, ethics and new media.  
e.  ICT in education and development in India, online media and e-governance.  

f.  Animation - concepts and techniques. 
 

UNIT - 9 
FILM AND VISUAL COMMUNICATION 

a.  Film and television theory.  

b.  Film and identity in Indian film studies, leading film directors of India before and after 
Independence. Indian cinema in the 21st century.  

c.  Approaches to analysis of Indian television.  
d.  Visual Communication. Visual analysis.  

 
UNIT - 10 

COMMUNICATION RESEARCH 
a.  Definition, concept, constructs and approaches to communication research process.  

b.  Research in journalism, Public Relations, advertising, cinema, animation and graphics, 
television, Internet, social media practices, magazines, children’s media. 
Communication, journalism and media research in India.  

c.  Ethical considerations in communication, media and journalism research, writing 
research reports, plagiarism.  

******* 


